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Business Management -5 (Marketing Management -2) (Minor-5)

Time: 2:00 Hours Marks: 50
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que.l What is advertisement explain various objectives of advertisement. (10)
R
Que.l Explain difference between advertisement and pgblicity.
Que.2 What do you mean by sales promotion? Explain significance of sales promotion. (10)
Que.2 Narrate various consumer promotion tools in detoaiRl.
Que.3 What is personal selling? explain characteristics of personal selling. (10)
Que.3 Explain likert’s four system of leadership. ox
Que.4 What is public relation? explain public relation with various related groups. (10)
Que.4 What is retailing? Explain different types of reta(ijliIilg.
Que.5 Write a note (any two) (10)

(1) Psychology of advertising
(2) Sale by consumer
(3) Leadership continuity
(4) Tools of public relation
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